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OVERVIEW

We at BRAND STAND are pleased to inform you that we have successfully
generated around 34 media exposures in the month of February 2024

Our efforts resulted in media coverage for Kai India in several leading
publications, including:

e The New India Express
Morning Standard
Glittering India
Supremacy
Dainik Bhaskar
Vir Arjun
Divya Bhaskar
Pudari
Sakal
News 18
Active Times
News Hub
o (litz Media etc.

The breakdown of media coverage:
e Print 25
e Online 09




KAI INDIA
COST ANALYSIS REPORT FEBRUARY 2024
READERSHIP
S.N PUBLICATION EDITION SIZE COST |Ad VALUE|PR VALUE |PAGE VIEW
1 |The New Indian Express |South India |22 sqcm 1480 32,560 2,27,920 |1,75,000
2 |Glittering India National Quarter Page {25,000 |25,000 1,75,000 (40,000
3 |Morning Standard Delhi NCR |27 sqcm 480 12,960 90,720 70,000
4 |Supremacy Mumbai 96 sqcm 546 52,416 3,66,912 |25,000
5 |Zoom Delhi Delhi NCR |105 sqcm 480 50,400 (3,52,800 (60,000
6 |Morning Standard Delhi NCR |27 sqcm 480 12,960 90,720 70,000
7 |Dainik Bhaskar Delhi NCR |56 sqcm 546 30,576 2,14,032 |59,000
8 |Vir Arjun Delhi NCR (36 sgcm 55 1,980 13,860 90,512
9 |Ujala Delhi NCR |99 sgcm 50 4,950 34,650 28,000
10 [Samachar Nirdesh Delhi NCR {104 sgcm 48 4,992 34,944 22,000
11 Lok Prerna Delhi NCR |77 sgcm 35 2,695 18,865 18,500
12 |Divya Bhaskar Mumbai 18 sgscm 147 2,646 18,522 3,12,541
13 (Pudhari Mumbai 20 sgscm 3960 79,200 5,54,400 |4,96,200
14 (Sakal Mumbai 28 sgscm 528 14,784 1,03,488 |2,37,000
15 [Mumbai Choufer Mumbai 28 sgscm 592 16,576 1,16,032 |1,13,400
16 |Active Times Mumbai 110 sqgsc 221 24,310 1,70,170 (42,000
17 [News Hub Mumbai 122 sqsc 100 12,200 85,400 45,000
18 [Mumbai Lakshadeep Mumbai 78 sqgsc 100 7,800 54,600 45,000
19 |Uttar shakti Mumbai 80 sqsc 189 15,120 1,05,840 |85,100
20 |Dabang Duniya Mumbai 84 sqsc 1071 89,964 6,29,748 |1,21,000
21 (Shivner Mumbai 44 sqsc 195 8,580 60,060 72,800
22 |Aaple Samrajya Mumbai 48 sqsc 120 5,760 40,320 35,800
23 |Hamara Mahanagar Mumbai 82 sgqsm 697 57,154 4,00,078 |2,41,000
24 |Punya Nagri Mumbai 32 sgsm 585 18,720 1,31,040 (33,400
25 |The Inquilab Mumbai 38 sgsm 171 6,498 45,486 1,27,255
26 |News 18 Online Press Release {2,00,000 |2,00,000 |14,00,000 |4,74,77,133
27 |Glitz Media Online Press Release {50,000 |50,000 3,50,000 |1,23,000
28 |Passionate in Marketing |Online Press Release {20,000 |20,000 1,40,000 |1,77,150
29 |Quick Biz News Online Press Release 20,000 (20,000 1,40,000 |20,300
30 |Media Express Online Press Release {20,000 |20,000 1,40,000 (29300
31 |National Biz News Online Press Release {20,000 (20,000 1,40,000 |15,281
32 [Mumbai News Network |Online Press Release {20,000 |20,000 1,40,000 |44,580
33 [Fashion Value Chain Online Press Release {20,000 |20,000 1,40,000 |84,680
34 |Mumbai News Network |Online Press Release |20,000 {20,000 1,40,000 |44,580
9,80,801| 68,65,607|5,06,81,512

As per international PR norms, editorial visibility is at least seven times more credible than
the amount in advertisement space.

Had Kai India purchased the same amount of space in advertising with the same degree
of impact, it would have costed close to X 9,80,801 X 7 (PR VALUE) = INR 68, 65,607/-
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[ Perfume E;‘
../h[“ indulge inthe allure of romance thi Valentine's Day ;: .I'

with the [TC Engage EDP Perfume Miniature Gift
LY Boxes. a collection that transcends ordinary gifting. | _*
< el ¥ ;
@ WHERE: www engageshopin ﬁlﬂhux
Get ready foran
24 o
> Day with the KAl
e Beauty Box! Whether
[ [ it's for yourself or your
36-’ special someone, give
1208 the gift of smooth and
bump-free skin with
Beauty i s Lo KAl India’s hassle-free
This Valentine's Day,
e L1
express your care with a token Driven by its commitment toempower |  kaiindiaonline.comv




GLITTERING INDIA

FE BRUA R"l" lﬂ24

Kal lnd:a Launches Cuttln Edge Hd
Campaign Focused on Kitchen Safety

ai India, the leading subsidiary of Japan's renowned
I brand KAl, is delighted to unveil its latest knife

d campaign, featuring Managing Director, Mr.
Rajesh U Pandya. With a rich legacy spanning us years,
KAl has become synonymous with crafting premium
kitchenware, and this
campaign  reinforces W\
its commitment to IEEEE
promoting safety and [
excellence in culinary [EESIERENTSEE T
experiences. The —
core concept behind
this innovative ad
campaign revolves
around the paramount
importance of safety in
the kitchen, especially
during the process of cutting vegetables and other essential
ingredients. Mr. Rajesh U Pandya, the Managjng Director
of Kai India, EI‘[‘IP]’IEbILL& the significance of using sharp
knives for injury prevention. He states, “There is nothing
more challenging than using a knife that doesn’t cut. If you
opt for a dull knife, you will find yourself exerting extra
force, leading to unnecessary stress and potential injuries.”
The campaign highlights the message that choosing the
right knife is not just about functionality but is a conscious
decision to prioritize safety and efficiency in the kitchen.
Mr. Rajesh U Pandya encourages individuals to select a
knife that they, their families, or recipients of the gift will
truly love and consider a trusted “partner in the kitchen.”
Kai India’s commitment to quality and safety is reflected
in their extensive range of meticulously crafted knives,
designed to enhance the culinary experience of both
amateur chefs and seasoned professionals alike.
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bifts For Her

KAl has rolled out its
Valentine's gift box featuring
three different razors fora
smooth shaving experience
and bump-free skin. These
razors come with dual-
(oated stainless blade and

a protective skin guard for
precise use.

V¥ WHERE: kaiindiaonline.
om

¥ PRICE: 72680
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Watch Out
Coach Watches by Titan has
launchedits latest rainbow
crystal accent digital watch.
This watch comes with a
square-shaped dial and
digital display. It is also
studded with multicoloured
crystals.

¥ WHERE: titan.co.in
* PRICE: 745,000

Against The Sun

d'vou has rolled out its latest
serum-based, blue hued
sunscreen, which blends info
the skinwithout any white
caste. Manufactured in South
Korea, the sunscreen comes
with SPF 50+ and protects
against UVA and UVB rays.

¥ WHERE: dyou.com
© PRICE:<2.200
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PREMACY

This Valentine's, Gift \'lulr lmmll One a KAl Beauty Box

et I‘L.‘.H‘j}f for an
amazing Valen-
tine's Day with

the KAl Beauty Box!
Whether it's for your-
self or your special
someone, give the pift
of smooth and bump-
free skin with KAl In-
dia's hassle-free beauty
box. KAl a renowned
Japanese brand, brings
you advanced technol-
ogy for painless hair
removal. Inside this
fantastic beauty box,
you'll And the Bi-hada
Facial Razor with a du-
al-coated stainless steel
blade and protective
skin guard for precise
use along the contours
of your face. The KAl
Bikini Line Razor is ide-
al for the sensitive bi-
kini line area, featuring
a compact head and an
Aloe Vera and vitamin

E infused lubricating
strip to prevent post-
shave irritations. The
K4 Soft Razor, designed
for women, boasts a
titanium-coated blade
for a smooth finish, a
lubricating strip en-

TR

‘

riched with coconut oil,
and a flexible head that
glides seamlessly along
body curves. KAl India
razors make shaving
easy and stress-free,
giving you a smooth
finish in just a few min-

utes, KAl India razors
make the experience
of shaving completely
easy and stress-free. In
just a few minutes one
can get a smooth and
finish. KAI India Beau-
ty Box is available at
https://kaiindiacnline.
com/ and also across
all the leading e-com-
merce platforms @ INR
315 only, Founded in
Seki in wol, KAIL group
products have cult sta-
tus in Japan. The brand
is known for its high-
guality beauty care
and personal groom-
ing products integrat-
ing practical acsthetics
with refined craftsman-
ship providing well-
designed, innovative
houseware, and beauty
care products that are
used widely in day-to-
day lives. Japan-based

KAl Group made a
foray into the Indian
market by setting up a
manufacturing facility
SPANNINE OVET 30,000
sg mt in Neemrana,
Rajasthan. KAl brings
over 8oo years of [apa-
nese legacy of forging
blades, directly to In-
dian households with
its kitchenware range,
KAl Also offers high-
precision beauty and
personal care products
to Indian consumers
adding value to their
daily life,

They are determined
to provide products
prepared with detailed
R&D and superior Japa-
nese technology.

With its clear vision and
mission, KAl is march-
ing forward towards
becoming a household
name in India.
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Get ready for an smazing Valentire's
Day with the KAl Beauty Boxl Whathar
s hor  yoursell of your special
somoona. gea the gift of smooth and
bump-free skin with KAT inclia's hossle
I Doty Dos, KAL 6@ roncwwiesd
Jepanase brand, brings you advenced
technobagy lor painless hair remaoval

Inside this lantastic besuly box wou'll
find the Bi-hada Facial Razor with a
dusl-coated stainless steel blade and
protective skin guard for precise use
along the contours of your Iace. The
KAl Bikini REzoe i b foe the
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FOLLOW US ON
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" GIFT FOR YOUR LOVED ONE S
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sonigitive bikini line area, featuring a compact haod and
an Alos Vers and vitaman E infused lubncating stiip to
provard  post-shave Writations. The K4 Solt  Razor,
designed for womon, boasts o Hitanium-coated blade
for & smooth finish, & lubricating strip enriched with
coconul oil, and o Nexiisle hosd that glides seomlasshy
along body curves. KAl Indis rerors make shaving aasy
and stress-frea, giving yvou & smooth linish in just a few
avaiable ot hitpsykalindiaenline.com/’
—_—




NEW DELHI

02
ActOf Gitting

Joker and Witch has launched
its Valentine's Day spedial
gifting range featuringa
wide collection of accessories.
The collection includes chic
watches, sparkling earrings,
layered necklaces and
bracelets.

v WHERE: jokerandwitch.
om

weonesoay 14,0.2 024
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Skin(are

(olorbar has launched its
face serumin twoddifferent
shades: Golden Gaze and
Pink Charm, bothenriched
in hyaluronic acid. These
face serums are cruelty-free
andare infused with castor
oil and glycerin, keeping
your skin moisturised.

v WHERE:
mlorbarcosmetics.com

¢ PRICE:?1299
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bifts For Her

KAI has rolled out its Valentine's
gift box featuring three different
razors for a smooth shaving
experience and bump-free

skin. These razors come with
dual-coated stainless blade

anda protective skinguard for
precise Use.

¥ WHERE: kaiindiaonline.com
T PRICE: 7280

Y ) 3

0
I '




ISR, 27 A, 2024

oré ot b dore afenal & s B
3fcTare dTell ol sclel &l TSt fadbeu

| s o4 ) ) L |
T2 oot S 9 Afgar 31
Tl W AN 9 3T el
I THE T Yl SR TEd @
foh 3T et 0 A YR T
1 fe@ <1 ST o 7@ SR
TS S o o IS FHE T
T ISR e o STETE aTel ol
<& ferd g & T o TFg TSR
o5 & a9 g as ey
2| R R Y R S AR
W ARt % 8l Sy "
% I STl bl 2o % oIy

TP .
TR | T g Yo ol U -ty

fesTe fopar T 21 59 =eig
1 for1y 9 ¥ fidus ik

WNEH R 8a AT Hid
T el T <1 € SN ER W E

o 1 FesTd R aTe, Sy
T < T G UG HEg Hl
| = <fear o wei Fee ot
ST 9, YigdT hed &, el
TSR G YR = <o o foag
I € IR T oS ST

e Y 3 Rgee 1 31999
Y Sl © | TS Sean o Tl
TR www.kaiindiaonline.
com W R T Hﬂ@é-ﬁﬂﬁ
TIEHH @ INR 279/- W
ITAH B |




g feeell, WeER, 27 ®Iadd, 2024

TS he T 19T AEeTal o et ¥
TR AT Y 2T T Ha s faaer

= feeedl: &5 o ofeer B :
YT IR YT IH I 37ATe ! | I i
e @ T T w e st | 1
e B fR IR AR A @ = L
fgmaeefEdismd L L
T @ TE T wave L \

FEH FT FY TR AL FE
m%ma‘rafm'{{ﬁ%‘ Sl By
TS At FE T —
mm@ﬂ?ﬁtwmaﬂaﬁaﬂé@rtﬂam ITEAT, 3T
forg, Wee o 3T J1el ol g2 o forw fesmey foar
2| 5UF =Ig P [a9W ®Y ¥ TUHE dehier o 9y fesmed
foram T @ S 9 W F WY WE VT F 7eg AT B | FE
T FY TR =g R FifaT & Y 370 @ & g9 S0
STt 37T o4 gug 9ok ¥4 TEd © | 39y Hidfeea feh e
& Y A HIIE ToY Tel I ¢ 91 919 T YHg Tk
T BT TET YT 2 3T T ¥ TG 2| HE T BE oW
YU =N FHat o 91 AT 2 ST 39 A1 F SFFS amar
53ﬂrmaﬁmawmﬂrm%m§@mm
ﬁa'waﬁmu g Fed 2, ST B I ot g i
m%mmﬁ'aﬁ?mmméﬁmmaﬁ
ATl & A gaT ST R




Wﬁﬂﬂﬂmmmsﬂﬂswﬂm
d1ell Bl &¢H &1 Ya9E fabey

72 fooett, = off wfeen a9 SRl W
R =Ed 2 5 9% el 1 wn of
=t 9 95 fows 31 9e % 79E BN
Ud e ZoW & AvE FE F A B
ISR HEL o SR Al s e ged
¥ U S P R Aed @ g |
TI9B faFeT 21 FE FT FE &N F
WEAR W AfEesi & =el S d %,
HEET, S oA, BRES & 2F=E FE)
mmﬁmmmwél
F =g H W 'Y § e
T & Wy Feee fem mr & S =
T % WY TIE 99 ¥ eE F 2 |
F Y TR =TT FHIMEE FeET F WY
W E o S S i SR w e
o I T 2 | s e fee me
F WY THA FleT WA Wi =g 2
S 97 o GHE A = i e
2 3R Fed § o= | FE e B S
YOS =18 e & |IY 61 2 5 9
I F ATFH T & 3R =S FH g
o T B H T 2

F e & Ay FevE & e g
uiEa wed 2, "H T TR 9 TR
=1 T F T I © 3R W =S

ST % |1 gaH B F 5 o w7
& Bl FA g TS O ud-feey
firg 3ar & @i B W OE wE T E
et 1 77 War T & | 1 ghean
T 7T € T 22 afecT w98 #i ahen
2, 3l % W TR A U gE
A om e wel & we e
& T FH E S T FR S A

mlu

FE IEw FT FE W www.kaiin-
diaonline.com T 3R T4 TE ¥-
HE wewH @ INR 279/~ W
IqeTeE 2

1908 ¥ Ha! ¥ T 1 F Tead H
wnqamﬁmm%rmﬁ
I O & FE kAR ud T
Weded & fo S S #)| A
eIz Al 39 BR9ATL Ud el #1941
WeHH F1 9 I W T9w § g
fFr ST 21 115 @ g o ot arfuw
T TS T A TSI & AR H S0
ATRHET e F AT 9RAT 9o §
oo TR en, S 30000 aHET W
afer daer o Tell 21 wE fTee s00
el § S ®ASH § g% deae 99
FT @l 2, T A IS ARdE
uRarl § e w1 A
IR F o JseRf 1 S F
e} UF WA I Wede A g
2 | = gfean U TE e & S TR SN
g E UE ST T o H1F g
WZEH oIt 311 2 | 36 2fEehior 3 ar
A = S




FHITCIaIe ) 27 Beare 2024,
@13 b b BHR Al & Az A ae arell ol
g1 @1 Jd9s faweu

PEEEEECEEEEEEERE
g SLERs ETE
giﬁ§§iﬁiaigiﬂw
ﬁ%ﬁgaﬂ§ﬁ§i%§§
E%%igéwﬂm&yﬂﬂi
Yong3dd49530

:

:
324
Titay

111
ga%%%

%%a%

F1¥

i
il
ﬂ"
2

foqae &7 S19e Yo HIdl
e | #E gfear %1 e 2
e Hieen Qs # gHen €,
bl e
I
%ﬂ%ﬁaﬁﬁam
F9 & e ¥ F o
2 S 1908 H Heht H
g #18 % WeaHed H

115 o9 ¥ o off ifeew
W FE YT A TSRAE &




s D

A, 27 Wad 2024

ﬂiléﬂrlﬂmmql%msﬂasﬁﬁm
dTcii l & Bl Jd3IE fadey

?ﬁﬁwﬁ:%ﬁs’ﬁqﬁﬁmﬁéﬁm
ﬁnwﬁ%%m’eﬁ%ﬁﬂw&ﬁ
¥ 9 wye femr g 9 mE % =
@E{ﬁmmwwm T
TSR St % 3R Al & 92 e
#er F o 9 Y o Agd € g
q I fawey &1 FE F9 FH W
FHT WEAR T AfEena F T8l 99 9=
W, EEl, W fAW, WHET F
for T R

THF =g & {98 ®y ¥ fEuEs
T w9 fesma e B S
4 FIE ¥ WY Ve 9 1§ HeE e |
FTE T T IS A FITIH HET
T 3 S eH S ufee o o
oW T WY wEd 21 EE e
fT mE T Wy A FeE WA

e =g @ S 99 R S99 AN
T T A E SN Fed | o
2 1 %78 3 T IO AT S Fa
F WY A F I AN FATERA
A ¥ 3R =S F1 ge 9 T EH 9
T |

FE frem & yaAy v 41 aew 4.
uiEdl FEd €, " Y ISR 99 TER
1 T fo I § S T S
ST F T ol BN el Fi ot g2
T R ¥4 wE TR o vd-fem
fim & & o W W uE B a
foam 1 s99a U FAW 7| HE
e =1 AT @ 16 22 ufeen geaw =
gFeR B, 31 9 Y o ATH UF
gEe 999 o my 9wt F ud
R & e




[Eca qles?

HeE, FTETAR, 27 WAkt 2024

519 3+ 5 R Y

515 O3 gL HBA HI2 3el B2l 2042 2% 54 B, %
Rl 240269+l el Hsd HAuH, duel, A45el2
2321l L gid sall €61 i AL A 2UU B, 13
M ABL Y Ul w0, . d A4 UsR] AL L2
501 ) 1 o DU AL AL URLER 52 89,




g e o frem n fndy o

4939,

s, WA, 29 WEAnt 2038

TS SISATS T8 ol Tl TR

Hard : HITeE witeren fean e e ge e
amana%r % W8 T2R, T SF21 1 ST SETEE B
11 5921 g . SgaTarliel arifoa 5 SeARtea
FIZIATEIS 5 T T3 21 Sferer Fefera 2aifor et vt
SYTR. T8 o i TR ferdtera: e e, sjern, A a7,

3, GiS 1 O R T YAl casEiel 41 3T
sfearan faam s1e 6t Tois B Tt 9T 377, 007 e
T TR RRrel U e A9E 2de.




SIS

o §a, Ge/aR, ¢ Sgan 203

‘TS gfean’= 7
EIES IS IG]

Hﬁ'ﬁ, dl. 2&9:?@:‘%&1'
1 AT ISR G
11 #3279 Hed niesEe
#4 9 R 990G TEG F
8. 4™ =08 favma: deuws
A fed w0 e,
3 FH Y TS YR
F0ATH T3 A, & 31 558
FIftEm FIEEE ard, T
3 1 yfalEE F4d Af SEa
F1e %01 294, A1d Tas T
MEFs 3 e BAGHE T
#53 AT, 3 AT ca=E G
F@E 20 wfeE Far #:2
Z1EaTd. %1 B T 94 JEEAl
= A F9H, @ w58
3TE FEA FIE Had FHead,
oW FE e FEAEE




CER LT
nfEctiand o b
hd 2317 -1d 3G

Yo - VAR Afeeie fa=n Se=maier
! 3THeIe] Y 3TESd IeId ST et Se=amT
I G 37170 e fegrat 3 ard. $9
T Y3, IS 21 A1 ST SETEET 51
31fn S 7o e, e s
IEARTEd FEUAHGST 4 Y 21 2 2favE
giferd 27for garay v 31E. 6 H4 BY
R fagd: 4= w21, 9941, 9t 31e, Hes
FIeugrarst fezmT eer 2.

o w1s favma: PTFE 93 fezmA
hetel 378d, St HHl - N erd I
FI0IE Hed HIAd, FE 9 B9 B A
HITHFH FHIfETHE Fard. Ao d 75t Hairas
A 20T ST Fles 1207 Sad. A1d HIEF
T Meae gl Fee LAOH Hid =12
ed, S ASlF e |LE HLard S
VT HILAHT e 2lesdld. e 4 BH 137
T T4F =g Heids 9d, o d Jad™e!
IFA aad M sASen geb Al JORS
BIVATII TTe0T .




ACTIVE TIMES

MUMBAI TUESDAY | FEBRUARY 27, 2024

Experience
Effortiess
Facial Hair
Removal
with the KAl
CAN Face
Razor

Can
PO Margy

Mumbami: KAl India,
a leading name in
personal Erooming
products. offers  the
CAN Face Razor
for Women This
revalutionary product
in  designed 1w give
women a painless and
effortless way to achieve
smonth, Aawless, and
radiant facial skin, free
from wnwanted hair.
KAl India is the Indian
subsidiary of Japan's
leading brand KAL with
over a |15-year legacy
in crafting exceptional
beauty toals. The CAN
Face Razor (s easy (o
use, ghdes smoothly
on the face, and leaves
the skin feeling softer,
brighter, mnd clear.
With  its  specially
designed blade using

PIFE Technology, the

TazOr  requires leas
force  while shaving,
and its special coating

keeps the blades rust-
resistant, durable,
and sharper for on
extended period,
The double-coated
stainless steel blade,
with protective  skin
guards, make shaving
safe and oveid any
cuts or skin abrasions
The anti-slip  handle
ensures a perfect grip,
providing smoath
and precise shaving
The protective blade
cover makea it travel-
frendly and protects
the blade from dust
Mr. Rajesh U. Pandya,
Managing Diirector,
KAl India, said, “The
CAN Foce mrors ore

aafe, suitable for all
slan. types, and even
remaves the tiniest of
hair with precision.
After using the
CAN Face Ragzor, the
sldn will be amoother,
making it the perfect
canvas for bBetter
application of skincare
products and makeup.
Shaving facial areas
will become a lot easier
in just & few minutes
The KAl Indin CAN
Face Razor is available
on their website www
katndiaonline com
and all other leading
e-commerce  platforma
for INR 279/ - only. Say
poodbye to unwanted
facial hair and welcome
smooth, fiawless, and
radiant skin with KAl
India's CAN Face Raror.
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Mumbai,Namrata Poddar:
KAl India, a leading name
in personal grooming
products, offers the CAN Face
Razor for Women. This
revolutionary product is
designed to give women a
painless and effortless way to
achieve smooth, flawless, and
radiant facial skin, free from
unwanted hair. KAl India is
the Indian subsidiary of
Japan's leading brand KA,
with over a 115-year legacy in
crafting exceptional beauty
tools.The CAN Face Razor is
easy to use, glides smoothly
on the face, and leaves the
skin feeling softer, brighter,
and clear. With its specially
designed blade using PTFE
Technology, the razor requires
less force while shaving, and
its special coating keeps the
blades rust-resistant,
durable, and sharper for an
extended period.The
double-coated stainless steel
blade, with protective skin
guards, make shaving safe
and avoid any cuts or skin
abrasions. The anti-slip
handle ensures a perfect
grip, providing smooth and
precise shaving. The
protective blade cover makes
it travel-friendly and protects
the blade from dust.Mr.
Rajesh U. Pandya, Managing
Director, KAl India, said, “The
CAN Face razors are safe,
suitable for all skin types, and

TUESDAY, 27 FEBRUARY 2024

Experience Effortless Facial Hair
Removal with the KAl CAN Face Razor
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even removes the tiniest of
hair with precision. After
using the CAN Face Razor,
the skin will be smoother,
making it the perfect canvas
for better application of
skincare products and
makeup. Shaving facial areas
will become a lot easier in
just a few minutes."The KAl
India CAN Face Razor is
available on their website
www.kaiindiaonline.com and
all other leading e-commerce
platforms for INR 279/- only.
Say goodbye to unwanted
facial hair and welcome
smooth, flawless, and radiant

skin with KAl India's CAN
Face Razor.Founded in Seki
in 1908, KAl group products
have cult status in Japan. The
brand is known for its
high-quality beauty care and
personal grooming products
integrating practical
aesthetics with refined
craftsmanship providing
well-designed, innovative
houseware, and beauty care
products that are used widely
in day-to-day lives. Japan-
based KAl Group made a
foray into the Indian market
by setting up a manufacturing
facility spanning over 30,000

sqmt in Neemrana,
Rajasthan. KAl brings over
800 years of Japanese legacy
of forging blades, directly to
Indian households with its
kitchenware range. KAl Also
offers high-precision beauty
and personal care products
to Indian consumers adding
value to their daily life. They
are determined to provide
products prepared with
detailed R&D and superior
Japanese technology. With its
clear vision and mission, KAl
is marching forward towards
becoming a household name
in India.
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Valenline's Day zozg: Unigue Gills lor a Heartwarming Valentines Day
* Legi lpthedads Fomrumny i, 305 = 45

Valeni ing's Day J034) Wiethne it's & geeture of ramantic devation af & Wi of apgrociattan far charshod frendehlne, discovar a gurated aakect|on of maasdngful presanis

As Valentine's Day approaches, express love and affection with thoughtful gifts that captivare the heart. Whether it's a gesture of romantic
devorion or a token of appreciation for cherished friendships, discover o curated selection of meaningful presents, From elegant accessories to
delightful treats, these gifts embody the essence of the seasen, allowing you to convey sentiments of love, warmeh, and appreciation to those
who hold a special place in your heart. Celebrate the joy of giving with heartfelt expressions on this day of love.

KAI Beauty Box

BEAUTY BOX

Hikini Lina /| Body | Focg

Ger ready for an amazing valentine's Day with che KRIBEIURRBoN! Whether iU's for voursell or your special someane, give the gift of smooth
and bump-free skin with KAl India's hassle-free beauty box. KAl a renowned |apanese brand, brings you advanced rechnology for painless hair
remmoval.

Imside this fantastic beauty box, you'll find the Bi-hada Facial Razor with a dual-coated stainless steel blade and protective skin guard for
precise use along the contours of your face. The KAI Bikini Line Razor is ideal for the sensitive bikini line area, featuring 2 compact head and an
Aloe Vera and vitamin E infused lubricating strip to prevent post-shave irritations. The K4 Soft Razor, designed for women, boast= a titanium-
coabed blade for a smooth finish, a lubricating strip enriched with coconut oil, and a Rexible head that glides seamlessly along body curves, KAl
Imdia razors make shaving easy and stress-freg, giving vou 2 smooth finish in just a few minutes,

https://www.news18.com/amp/lifestyle/valentines-day-2024-unique-gifts-for-a-heartwarming-valentines-day-
8766080.html
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Valentine’s Gift Guide by TheGlitz

[] Featured | ™ February 14, 2024 | @ theglitzmedia

KAT BEAUTY BOX

BEAUTY BOX

Bikinl Line / Body / Face

Y T

Kai Beduity Box

The Kai Beauty Box set is a do-it-quick fix - seriously. It does a clean and efficient job of giving
your skin a smooth and bump-free texture. This renowned Japanese brand is also magic on
sensitive skin.

https://theglitz.media/valentines-gift-guide-by-theglitz/
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This Valentine's, Gift Your Loved One a
KAI Beauty Box

Ity Passlsnate In Markating =50 - wm
i, G Wodir Cavedt One 4 KA Baeuty Bod
M
Graw  Help your students
Hill
i i Get ready for an amazing Valentina's Day
with the KAL Beauty Boe! Whether it's for
yoursell aor your speclal semeone, glve
the gift af smaath 2nd bump-free skin
Help your students get with KAT India's hassia-free beauty box,
ready for the real world! Kal, a renawned Joganese brand, brings
you advanced technalagy for painiess

halr rermoval.

Inside this fantastic beauty box, youll
find the Bi-hada Facial Razor with a
dual-coated stalnless steel Biade and
protective skin guard for precise use
along tha contours of your face, The KAI Bikini Line Razor 1s ideal for the sensithve bikini
line ares, featuring & campact head and an Aloe Vera and vitamin E Infused ubricating strig
to prevent post-shave [rritathons. The Kd Soft Razor, designed for warmen, boasts a
titanlum-coated blade for a smonth finish, a lubricating strig ennchad with coconut oll, and
a floxible head that glides seamiessly along body curves. KAL India razors make shaving
easy and stress-free, giving you a smooth Bnish in just a les minutes,

KATL India razors make the experience of shaving compéetaly easy and stress-frea. In just a
fow mbnutes one can gat & smooth and finish, KAL India Beauty Box Is avallable

st Uit Mhalindlaonline. cony and alsa across all the ieading e-cormmernce platfonms

& INR 318 anly.

Founded i Sekl in 1908, KAl group products hava cult status in Japan. The brand is knawn
e It high-quality besuty care and personal grooming products Integreting practical
Besthetics with refined craftsmanship providing well-designed, innavative houseware, and
beauty care produects that are usad widely In day-to-day llves,

Japan-baged KAT Group made a forgy nta the Indlan market by setting up a manufactuting
facility spanning awer 30,000 sq mt In Neemrana, Rajasthan, KAT brings over BOO years of
lapanese lagacy of forging Mades, directly to Indlan housaholds with its kitchenware ranga.
KAl Also offers high-precision beauty and personal care products to Indlan consumers
atbding value Lo their dally life. They ara determined to provide praducts prepared with
detailed ARD and superior Japanese technalogy. With its clear vislon and misshon, KAL IS
marching forward towards becoming a househoid name In India,

https://www.passionateinmarketing.com/this-valentines-gift-your-loved-one-a-kai-beauty-box/
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Quick Biz News

BUSINESE HEALTH ECHMCATION TECHNOLOGY HEWSVOIR

| mcmoss |
This Valentine's, Gift Your Loved One a KAl
Beauty Box

0 Rabindra
% #Bi-nads Facial Razor, #5231, #KAI Basuly Box!, #ialenting's

Giet ready for an amazing Valenting's Day wiih the KAl Beauty Box! Whether it's for yourself or your special
someone, give the gift of smooth and bump-free skin with KAI India's hassle-free beauty box KAIL 8 renowned
dapanese brand, brngs you advanced fechnology for painkess hair removal

1.
TR

-

E&b

BEAUTY

"BEAUTY BOX

Bikini Line ¢ Body | Face

Inside this fantestic beauty box. you'll find the Bi-hada Facial Razeor with a3 dual-coaled stainless steel blade and
prodective skin guard for precise w=e atong the contours of your face. The KAI Bikinl Lise Razor |s deal for the
sensiive bikini line area. fealuring a compact head and an Aloe Vera and vitamin E-infused lbricating sirip 1o
prevent post-shave irritations. The K4 Soft Razor, designed for women, boasts & litanlum-cosdted blade for a
smaoth finish, & ibncating sirip enriched with coconut cll, and a Nlexible head that glides seamlessly along body
curves, AL India razors make shaving easy and stress-free, giving you @ smooth Tinish in just a ey minufes

Kal India razors make the axpeiience ol shiving completely easy and slress-dree, i just a few minules ons can
el & smaoth fnish. KA India Beauty Box is avadabds  across o i eading e-commercs platonms

https://quickbiznews.com/business/this-valentines-gift-your-loved-one-a-kai-beauty-box/
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This Valentine’s, Gift YoufLoved One a KAl Beauty Box

This Valentine's, GIFt Your Lovesd One a 541 Beauty Box

This Valentine’s, Gift Your Loved One a KAl Beauty Box

Get ready for an amazing Valentine's Day with the KAl Beauty Box! \Whether
it's for yourself or your special someone, give the gift of smooth and
bump-free skin with KAl India's hassle-free beauty box. KAI, a renowned
Japanese brand, brings you advanced technology for painless hair removal.

R e S B . ? B
i AN\

L BEAUTY BOX

Bk Ly / Doy 7 Face

Az

Inside this fantastic beauty box, you'll find the Bi-hada Facial Razor with a
dual-coated stainless steel blade and protective skin guard for precise use
along the contours of your face. The KAl Bikini Line Razor is ideal for the

sensitive bikini line area, featuring a compact head and an Aloe Vera and
vitamin E-infuzsed lubricating strip to prevent post-shave irritations. The K4
Soft Razor, designed for women, boasts a titanium-coated blade for a
smooth finish, a lubricating strip enriched with coconut oil, and a flexible
head that glides seamlessly along body curves. KAl India razors make
shaving easy and stress-free, giving you a smooth finish in just a few
minutes.

KAl India razors make the experience of shaving completely easy and
stress-free, In just a few minutes one can get a smooth finish, KAI India
Beauty Box is available across all the leading e-commerce platforms.

https://mediaexpress24.com/business/this-valentines-gift-your-loved-one-a-kai-beauty-box/
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Al Business Starkes for Youl
HOME BLOG BUSINESS EDUCATION HEALTH MEWE TECHNOLOGY

HOMERAGT | - BUSMESE THE VALEMTHGE S GET 008 LOVED OHE & KA1 BEAUTY BN

(s |
This Valentine's, Gift Your Loved One a KAl Beauty Box

Gat ready for an amazing Valentine's Dy with the KAl Beauty Box! Whether it's for yourself or your special someone. give the gitt of smooth and bumnp-free skin with Kal
India's hasshe-free beauty bow KAL 3 renowned Jaganese brand. brings you advanced technology for painless halr remaval,

BEAUTY BOX

Hikins Lira | Bady [ Face

Iresicle this fantastic beauty bow. you'll find the Bl-hada Faclal Razor with a dual-coated stainkess steel blade and protective skin guard for preciee use along the contours of your
face. The KAl Bikinl Line Razor ks Ideal for the sensithve bikinl line area, featuring a compact head and an Aloe Vara and vitarin E-infused lubricating strip to prevent post-shiave
irritations, The K4 Soft Ragor, designed for women, boasts a tifsnium-coatéd blade For awnooth findsh, & lubricating strip enviched with coconut o6, and a Nexibile head that

glides seamibessly along body curves. KAl Indla razors make shav ing eagy and stress-free, giving you a smooth finlsh In just a fews minutes.

Kl India razors make the experience of shaving completely easy and stress-free. In just 3 few mirutes one can get a smooth finish. )KA| Indla Beauty Box & available across all
the leading e-commerce platforms

https://nationalbiznews.com/business/this-valentines-qgift-your-loved-one-a-kai-beauty-box/
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Mumbai News Network Latest News

Tuesday 6 February 2024

This Valentine's, Gift Your Loved One a KAl Beauty Box

CAl

BFairty

Ll
?

" BEAUTY BOK

Get ready for an amazing Valentine's Day with the KAl Beauty Box! Whether it's for
vourself or your special someone, give the gift of smooth and bump-free skin with KAl
India's hassle-free beauty box. KAL a renowned Japanese brand, brings vou advanced
technology for painless hair removal.

Inside this fantastic beauty box, you'll find the Bi-hada Facial Razor with a dual-
coated stainless steel blade and protective skin guard for precise use along the
contours of your face, The KAl Bikini Line Razor is ideal for the sensitive bikini line
area, featuring a compact head and an Aloe Vera and vitamin E infused lubricating
strip to prevent post-shave irritations, The K4 Soft Razor, designed for women,
boasts a titanium-coated blade for a smooth finish, a lubricating strip enriched with
coconut oil, and a flexible head that glides seamlessly along body curves, KAL India
razors make shaving easy and stress-free, giving you a smooth finish in just a few
minutes,

KAl India razors make the experience of shaving completely easy and stress-
free. In just a few minutes one can get a smooth and finish. KAl
India Beauty Box is available at https://kaiindiaonline.com/ and also across all
the leading e-commerce platforms @ INR 315 only.

Founded In Seki in 1908, KAI group products have cult status in Japan. The brand is
known for its high-guality beauty care and personal grooming products integrating
practical assthetics with refined craftsmanship providing well-designed, innovative
houseware, and beauty care products that are used widely in day-to-day lives.
Japan-based KAl Group made a foray into the Indian market by setting up a
manufacturing facility spanning over 30,000 sq mt in Neemrana, Rajasthan. KAl
brings over 800 years of Japanese legacy of forging blades, directly to Indian
households with its kitchenware range. KAl Also offers high-precision beauty and
personal care products to Indian consumers adding value to their daily life. They are
determined to provide products prepared with detailed R&D and superior Japanese
technology. With its clear vision and mission, KAl is marching forward towards
becoming a household name in India,

https://mumbainewsnetworks.blogspot.com/2024/02/this-valentines-gift-your-loved-one-kai.html
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This Valentine's, Gift Your Loved One a
KAl Beauty Box

Fashion Value Chan
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BEAUTY

BEAUTY BOX
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Get raady for an amazing Yalentine's Day with the KAl Beauty Bod Whether it's for yourself or your
special someane, give the gift of smooth and bump-free slan with KAl India's hassle-free baauty box
KAl aenowned Japanese brand, brings you advanced technology for painkess hakr remnonal,

frrsachie this fantastic beauty ba, you il find the Bi-hada Facial Razar with o dual-coated stainless steel
blsde and protectve skin guard for precse use along the contowrs of your face. The KKAI Bikind Line
Razor s (deal for the sersthve bikinl ine area, featuring a compact head and an Aloe Vera and vitarmn £
Infused lubricating strip 1o prevent post-shawve ritatices. The Kd Soft Razor, designed for women,
boasts a titanium- coated blade for a smooth finish, a lubnicating strip enriched with cocomuit i, and a
flexible head that glides seamlessly along body curves. KAl India razors make shaving sasy and stress-
free, giving you a smooth findsh in just a few minutes,

¥4 India razors make the experience of shawing completely easy and stress-free, In just a few minutes.
ane can get a smooth.and finish. KAl India Beauty Bo |s avalable at https: fkalindaoniine.comy and
also across all the leading e-commerce platforrms @ INR 315 anly,

Fourded in Seld in 1908, KAl group products have cult status in Japan. The brand is known far its high-
quiafity beauty care and persanal grooming products integrating practical aesthabics with nefined
craftsmanship providing well-designed, innovatve houseware. and beauty care products that are used
widely i day-To-day bvea

Japan-based KAl Group made a foray into the Indlan market by setting upa manufacturing faciity
spanning over 30,000 sqmt in Meemrana, Rajasthan. KAl brings over 800 years of Japanese legacy of
farging blades, directly to Indian housshakds with its kitcherware range. KAI Ao offers high-precsion
beauty and personal care products to Indian corsumers adding value to their daily life. They are
determined to provide products prepared with detalled RE&D and supenor Japanese technology. With
ita chear vision and mission, KA s marching forward towards becoming a househaold name in india,

https://fashionvaluechain.com/this-valentines-gift-your-loved-one-a-kai-beauty-box/
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Mumbai News Network Latest News

Monday 26 February 2024

Experience Effortless Facial Hair Removal with the KAI
CAN Face Razor

KAl India, a leading name in personal grooming products, offers the CAN Face Razor for Women. This
revolutionary product is designed to give women a painless and effortless way to achieve smooth,
flawless, and radiant facial skin, free from unwanted hair. KAI India is the Indian subsidiary of Japan's
leading brand KAI, with over a 115-year legacy in crafting exceptional beauty toois,

The CAN Face Razor s easy to use, glides smoothly on the face, and leaves the skin feeling softer,
brighter, and clear. With its specially designed blade using FTFE Technology, the razor requires less
force while shaving, and its special coating keeps the blades rust-resistant, durable, and sharper for
an extended perlod,

The double-coated stainless steel blade, with protective skin quards, make shaving safe and avold any
cuts or skin abrasions. The anti-slip handle ensures a perfect grip, providing smooth and precise
shaving. The protective blade cover makes it travel-friendly and protects the biade from dust.

Mr. Rajesh U. Pandya, Managing Director, KAI India, said, "The CAN Face razors are safe,
suitable for all skin types, and even removes the tinfest of hair with precision. After using the CAN
Face Razor, the skin will be smoother, making it the perfect canvas for better application of skincare
products and makeup. Shaving facial areas will become a lof easier in just a few minutes.”

The KAL India CAN Face Razor Is available on their website www.kaiindiaonline.com and
all other leading e-commerce platforms for INR 279/- only. Say goodbye to unwanted fadal halr and
welcome smooth, flawless, and radiant skin with KAI India's CAN Face Razor,

Founded in Seki in 1908, KAI group products have cult status in Japan, The brand Is known for its
high-quality beauty care and personal grooming products integrating practical aesthetics with refined
craftsmanship providing well-designed, innovative houseware, and beauty care products that are used
widely in day-to-day lives.

Japan-based KAI Group made a foray into the Indian market by setting up a manufacturing facility
spanning over 30,000 sq mt in Neemrana, Rajasthan. KAI brings over 800 years of Japanese legacy of
forging blades, directly to Indian households with its kitchenware range. KAI Also offers high-precision
beauty and personal care products to Indian consumers adding value to their daily life. They are
determined to provide products prepared with detailed R&D and superior Japanese technology. With
its clear vision and mission, KAI is marching forward towards becoming a household name in India.
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